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Course description

Economics is the study of how people choose under conditions of scarcity. This course will equip the students with a broad understanding of the fundamentals of economics and will provide the necessary tools to systematically analyze decisions made by individual units, such as households and firms, and their consequences.

A student, who has completed this course successfully, is expected to display

i. Knowledge of and ability to use the basic concepts and tools of economic analysis;
ii. Understanding of market mechanism and ability to analyze the impact of changes in economic environment on the market;
iii. An ability to understand and evaluate the impact of individual economic agents on the market and the impact of the market on these agents;
iv. An ability to evaluate the pricing and production decisions of firms in different market structures;
v. Knowledge of the basic concepts of strategic thinking.

These competencies will be developed through lectures, assignments, quizzes and exams.

Course requirements

Students are required to attend classes. There will be two midterm exams and a cumulative final exam. No make-up will be given for the midterm exams. I reserve the right to give quizzes, both announced and unannounced, and assignments. Your course grade will be computed as follows:


Midterm Exams (1)
50%


Final Exam
50%

Course resources

The textbook in this course is: 

Pindyck & Rubinfeld (2013), Microeconomics, 8th edition (PR)
In order to grasp the more mathematical treatment, Nicholson (1998)’s Microeconomic Theory is a useful reference and will be helpful in understanding the theoretical basis of the models we develop in class. You can also refer to Frank, R. H. (1997) Microeconomics and Behavior and Katz, M. & H. Rosen (1994) Microeconomics. All of these books and more are available in the library.
ISL 233E Microeconomics Course Outline
Week 1
Introduction (Ch. 1)


Week 2
Supply and Demand; Elasticities (Ch. 2)
Week 3 
Consumer Behaviour: Preferences, Utility and Choice (Ch.3)
Week 4
Individual and Market Demand (Ch.4) (Additional material: Nicholson Ch.7)
Week 5
Production (Ch. 6) 
Week 6
Short-run Behaviour of the Firm (Ch. 7 sections 7.1 and 7.2) (Ch. 8 sections 8.1-8.6 incl.)
Week 7
Long-run Behaviour of the Firm (Ch. 7 sections 7.3-7.5) (Ch. 8 sections 8.7 and 8.8) 
with Appendix to Ch. 7 
Week 8
Analysis of Competitive Markets (Ch. 9) 

Externalities (Ch. 18 section 18.1)
Week 9
Market Power: Monopoly (Ch.10 sections 10.1-10.4 incl.) 

Week 10
Pricing with Market Power (Ch.11)
Week 11
Monopolistic Competition and Oligopoly (Ch. 12)

Week 12
Game Theory and Strategy (Ch. 13)  
Week 13
General Equilibrium and Economic Efficiency (Ch 16.)

Week 14 
Markets with Asymmetric Information (Ch. 17 section 17.1-17.4) (if time permits)
